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Introduction
Introducing the ecommerce offers available today
Over the past few years, internet purchases have dramatically increased. According to 
current statistics, purchases made online show annual growth of around 15% since 2015. 
The convenience of online shopping has made it the preferred medium for many shoppers 
with products and services at their fingertips via their smartphones or tablets. For example, 
consumer’s cart of online purchases on a mobile device has risen significantly during this 
time. In 2021, an average of €550 of online purchases has been made via mobile by Euro-
peans and $750 for US consumers. The ecommerce boom doesn’t seem to feel the effects 
of “economic crisis and pandemic” as it continues to rise. Projections for the coming years 
show an even greater increase in these figures as a greater number of consumers convert 
to online shopping mediums. 

From a sales perspective, choosing the right ecommerce software for your business is vitally 
important. An ecommerce solution cannot be limited to just a “Buy” button on your website; 
many features should be taken into account when comparing solutions. Behind any ecommerce 
page there is a real business to manage where you’ll need other solutions like inventory manage-
ment, accounting software, marketing tools, etc. On the front end, you’ll need an interface that 
provides great usability that will encourage repeat customers and improve your sales. Lastly, 
an ecommerce solution should also showcase your products, using a beautiful and functional 
design to win over customers.

Features Comparison
To offer a fair comparison of the top ecommerce solutions, we chose to compare some of the 
most popular solutions: Adobe Commerce, Odoo, PrestaShop, Shopify, WooCommerce, and 
Wix. We have compiled a table of the most important features an ecommerce platform should 
offer plus any built-in business management solutions which benefit the operation of an online 
store.

These are grouped into eight categories: Product Management, Design, Customer Manage-
ment, Shipping, Promotion & Marketing, Sales Management, Reporting, and Usability.

These categories encompass everything a company might need to manage and develop its 
online shop. In this table, we have also included a comprehensive list of the pricing conditions 
for each solution.
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KPIs

Adobe Commerce
Adobe Commerce is an open-source ecommerce software solution developed in 2008 
under the company’s original name, Varien. The company was acquired by Adobe Inc. 
in 2018 and is now Adobe Commerce. Considered one of the leaders in ecommerce, 
the platform processes transactions for over $155 billion in gross merchandise volume 
annually.

“THE NEXT GENERATION DIGITAL  
COMMERCE, TAILOR-MADE FOR  
YOUR BUSINESS”

Adobe Commerce exists in two versions: Magento Open Source and Adobe Commerce. 
The Magento Open Source version can be downloaded for free, whereas Adobe 
Commerce is billed annually. Both are powered by Magento 2. For this comparison, we 
chose to compare the Adobe Commerce version.

Source: https://webtribunal.net
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“AMAZING EMPLOYEES
DESERVE AMAZING SOFTWARE”

Odoo is available in three editions: Community, Enterprise, and Online. The Community 
edition can be downloaded free of charge via the Odoo website. The Enterprise edition 
offers more features but comes with a yearly cost. The Online offer is the equivalent of the 
Enterprise version but is hosted in the cloud and monthly billed. For this comparison, we 
chose to compare the Online edition.

Odoo
Odoo is an open-source software solution founded in 2004 by a student, Fabien Pinck-
aers. Previously called OpenERP, the brand changed its focus from an ERP solution to 
a suite of business applications. More than 37,000 addons are available thanks to the 
multiple developments made by Odoo and its community. Some of these apps are offi-
cially validated by Odoo, whereas others developed by the community are dedicated to 
specific versions for specific needs.

7+
million users

37,000+ 
apps

4,000+
partners

50,000+ 
online stores
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“YOUR ECOMMERCE SUCCESS  
STARTS HERE”

PrestaShop is available to download for free. The latest stable edition 1.7.8.5 was released on 
March 18, 2022, and is the version used for this comparison.

Source:
https://storeleads.app/reports/prestashop 

https://www.prestashop.com/en/about-us

PrestaShop
PrestaShop was founded by French students in 2007. Fifteen years later, the open-source 
software provides online store owners with simple, complete, and internationally adaptable 
software. PrestaShop is a freemium ecommerce platform; its primary sources of revenue are 
based on partnerships with leaders such as Google or PayPal and the sales of PrestaShop 
Addons sold through their marketplace.

KPIs

“SHOPIFY GIVES YOU EVERYTHING  
YOU NEED TO BUILD A SUCCESSFUL  
ONLINE BUSINESS”

Shopify offers two types of products: an ecommerce software (Shopify) and a retail POS 
system (Shopify POS). These products are available for the online SaaS1 platform only. 
The ecommerce solution offers four subscriptions: Basic, Shopify, Advanced, and Shopify 
Plus.
The Advanced version was used for this comparison.

Source: 
https://www.edesk.com/blog/shopify-statistics

https://www.oberlo.com/statistics/ecommerce-platform-market-share-in-usa

https://acquireconvert.com/shopify-statistics/

Shopify
Shopify was developed in 2006 by two Canadian entrepreneurs disappointed by the existing 
ecommerce solutions to run their own shop. Now, Shopify is the fastest-growing online store 
with the largest ecommerce platform share in the US and an estimated $135+ billion in 
processed sales through Shopify stores in 2019.

1+
million users

3,200+ 
apps

400+
partners

1+ 
million online stores

1 Software as a Service
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KPIs

1+
million stores

3,8+ 
million users

“THE MOST CUSTOMIZABLE
PLATFORM FOR BUILDING YOUR
ONLINE BUSINESS”

WooCommerce uses a freeware business model with several free basic features, and the 
user can subscribe to different feature packages according to their need. 

WooCommerce
 
WooCommerce is an open-source ecommerce plugin for the website builder solution Word-
Press and was launched in September 2011. Since then, the plugin has garnered over 70 
million downloads and is the second-fastest-growing management system (CMS).

270+
partners

55,000+ 
apps

200+ 
million users
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Wix
Wix is an Israeli company founded in 2006 which quickly grew to become a significant player 
in the ecommerce market. By 2011, the company had 8.5 million users and raised $40 million. 
Wix’s website builder uses a freemium business model, making most of its revenues through 
premium upgrades.

“ IT’S MORE THAN JUST A WEBSITE
BUILDER, IT’S HOW YOUR VISION
COMES TO LIFE ”

Wix offers both an ecommerce solution and a website builder, each with its own pricing 
plans. The ecommerce solution offers three options: Business Basic, Business Unlimited, 
Business VIP. This comparison only simulates a use-case of an ecommerce with a Busi-
ness VIP subscription.

Source:
https://dailyblogging.org/blogging/Wix-statistics/

300+ 
apps

5,000+
partners

800,000+ 
online stores















Conclusion

All the articles about ecommerce give the same trends: mobile/tablet-friendly, flat design, 
large images, fast and simple. Moreover, there's a feature that will continuously be improved: 
the usabillity for visitors. Software usability has to keep the "codes" to satisfy the user and 
help them become more productive. This applies to merchants too; keeping the "codes" 
satisfies the buyer and increase their sales.

With this comparison, we can see how difficult it is for ecommerce software to have both 
features and usability. On one hand, Adobe Commerce and PrestaShop have a lot of features, 
but their usability has to be improved. On the opposite, Shopify doesn’t have native features, 
but shows real progress in usability. In the middle, we find Odoo with many unique features 
and a very good and satisfying usability interface.

Previously dedicated to ERP, Odoo eCommerce has become more mature after a complete 
refactoring of the website builder in 2020. With lots of continuous developments, the app 
is very promising, without forgetting the integration with the other apps of the business 
solution. 

When choosing your ecommerce software, don’t forget to picture your business in the 
upcoming years. This will help you to make the right choices today and have control over 
your growth. Think about an ecommerce software solution that can be easily integrated with 
other business solutions.

An easy integration means that it has to be simple and fast while also incurring minimal 
implementation costs. The ideal solution would be to integrate with your ecommerce soft-
ware other solutions which look alike. You w be at ease with the back-end interface without 
losing any productivity. This is how business application suites come in handy.

This whitepaper was compiled by Odoo SA. We did our best to make it objective and fair. If you find a mistake or a missing 
feature, please report it to feedback@mail.odoo.com and we will update this document. Our goal is to have a continuously 
updated comparison of the main competitors to be as accurate as possible.
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